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Customer 

September 2021
inventory specific campaign driving auto shoppers to the vehicle display page.  Beasley Media marketed 

and reached these auto shoppers everywhere utilizing Syndication, Search, Social sites and Targeted 
Display inventory.  We also GUARANTEED results of the program along with a guarantee to drive each 

vehicle display page view for less than $2.00 per view. 

Beasley Media drove more than 5,421 Vehicle Display page views at a cost of .46 cents per view.  We 
sent 1,453 new shoppers to the site at a cost of $1.72.  This was on a budget of $2,500. Beasley was one 

of the top performers in the dealers google analytics.  We marketed 398 vehicles with 253 vehicles 
leaving the lot in the month of September.  134 of the vehicles that left the lot were from Beasley 

VINCLCIKS.

Results

Highline New Car Dealership 

Campaign Inclusions


